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velopment and approval of the 
respective drug, as well as du-
ring production processes. The 
tested parameters include the 
amount of active substances in 
the drug and their balance – if 
this has not already been done 
by the manufacturer.”

Another important aspect of 
the company’s portfolio is 
found in purity tests. “In many 
segments, microbiological 

In many segments, continuous quality controls are necessary, 

sometimes even required by law. Examples are the pharmaceuti-

cal, food-processing, cosmetics or animal feed industries, whe-

re absolute cleanliness and hygienic conditions are essential for 

daily operations. Here, Labor L+S AG based in Bad Bocklet in 

the Lower Frankonia region of Germany comes into action: The 

company serves as the German market leader for microbiologi-

cal quality controls in the pharmaceutical sector.

Labor L+S AG

Mangelsfeld 4, 5, 6
97708 Bad Bocklet-
Großenbrach
Germany

Phone: +49 9708 9100-0
Fax: +49 9708 9100-36
labor@labor-ls.de

Founded in 1987 by Prof. 
Dr. Bernd Sonnenschein and 
Dr. Rüdiger Leimbeck, the 
enterprise today operates as a 
joint-stock company with the 
founders dividing the shares 
among themselves. 
“The L+S part of the company 
name stands for the founders’ 
initials,” explains Dr. Frank 
Böttcher, member of the board 
and with the company since 
2003. “Over the years, our lo-

cation in Bad Bocklet-Großen-
bach had to be continuously 
expanded due to growing 
demand, for example in 2010 
with an adjacent extra labora-
tory area of around 1,200 m². 
At the present time, we employ 
more than 350 people at our 
facilities.”

Facing a growth rate of 4%, 
L+S aims to increase last year’s 
turnover of 24 million EUR. “

We are 
Germany’s lea-
ding company 
for microbio-
logical quality 

controls

At the moment, we are 
Germany’s leading compa-
ny for microbiological quality 
controls in the pharmaceutical 
industry,” says Dr. Böttcher. 
“Our core competence is found 
in microbiological, physical and 
chemical tests of drugs. 

In addition, we are able to test 
cosmetics, foodstuffs, animal 
feed and water. The tests are 
carried out both during the de-

Market leader in microbiological 
quality controls
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by highly skilled and regularly 
trained employees.”

Needless to say, sensitive ma-
terial also requires high-quality 
equipment and official abilities 
to carry out such analyses.“Our 
company is provided with all 
the necessary qualifications 
and certificates,” says the 
member of the board. “For 

example, we are an officially 
approved testing agency in ac-
cordance with §15 (4) TrinkwV 
2001, maintain our GMP (good 
manufacturing practice) sta-
tus and have an accreditation 
according to DIN EN ISO/IEC 
17025.” 
Several occupational cate-
gories are also able to attend 

specific training courses at 
L+S. “We are a recognized trai-
ning center for approved phar-
macists and veterinarians,” 
explains Dr. Böttcher. “Apart 
from that, we have manufactu-
ring authorization for human and 
veterinary medicinal products. 
About 70% of all pharmaceu-
tical enterprises in Germany 
belong to our regular customers. 

Furthermore, the food-proces-
sing, cosmetics and animal 
feed sectors as well as hospi-
tals, non-medical practitioners 
or doctors are some of our 
target audiences.” 

With its integrated brand Ente-
rosan, a division for diagnostic 
tests of clinical specimens, Dr. Frank Böttcher

Director | Pharmaceutical Analytics
Dr. Lothar Bomblies

Director | Biologist

purity and sterility are high-
ly important,” explains the 

member of the board. “There-
fore, our controls are always 
aligned specifically to the par-
ticular product. In most cases, 
these tests are required by 
law, but we also have clients 
who wish to undergo a volun-
tary self-control to increase or 
maintain their product quality.” 

At L+S, customers also rely on 
the high-class value determina-
tion of vitamins, antibiotics or 
anticoagulant substances.
 “Our broad service portfolio 
also offers evaluations of dis-
infectants, or stress testing of 
pharmaceuticals and cosme-
tics,” states Dr. Böttcher. “All of 
our processes are carried out 

Our company is provided with all 
the necessary qualifications and certificates
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These promising structures and 
services allow L+S to name the 
company’s factors of success. 
“One of our most important 
strengths is our microbiologi-
cal competence in combina-
tion with long experience and 
know-how,” states Dr. Böttcher. 
“Our customers can be assured 
of a timely examination of their 
samples by means of up-to-
date technology and good 
organization. 

Another important focus in the 
future will be set on advanced 
methods of analysis. Medical 
products provide good pos-
sibilities, and with procedural 
changes in production proces-
ses, we will have to adjust 
our methods likewise.”

the company serves as an 
attractive partner for many 

industries. In terms of marke-
ting, L+S places great empha-
sis on recommendations and 
direct customer contact. “We 
regularly take part in interna-
tional trade fairs, for example 
in the CPhl or the ANALYTI-
CA, both in Germany,” says 
Dr. Böttcher. “Customers and 
interested parties are also wel-
come to our own lectures and 
conferences on microbiology.”  

The company strives to esta-
blish a field sales department. 
“Regular clients will profit from 
this development,” explains the 
member of the board. “We also 
aim to gain new customers in 
other European countries, for 
example in Austria and Swit-
zerland in order to increase our 
foreign business with current 
rates of 15%.”

Customers and interested parties 
are also welcome to our own 

lectures and conferences
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When the company was 
founded in 2002, the initial fo-
cus was set on the production 
of fibers for hemo-dialyzers. 
“At that time, only very few 
enterprises were able to manu-
facture these products in large  
volumes,” explains Dr. Philip 
Schmoldt, managing director 
of FIBRON. “In October 2004, 
our first fibers rolled off the 
assembly line. Gradually, our 

production volumes increased 
until we reached bundles of 1.5 
million items.” 

With about 1% of the world’s 
population being dependent on 
haemodialysis, these products 
for one-time use are constantly 
in demand. “The global market 
has a need for nearly 300 milli-
on dialyzers,” states the mana-
ging director. “Our capacities 

range from four to five million 
examples.”

At the present time, FIBRON 
employs a capable team of 75 
people who work in four shifts, 
seven days a week. “There are 
never more than 30 employees 
working at the same time,” 
says Dr. Schmoldt. “We are 
known for our clearly arranged 
and family-run structures.” 

In the course of technological development in the medical segment, one must necessarily mention 

the introduction of dialysis systems. These machines allow people with impaired kidney function 

to take over the indispensable haemodialysis. A company from Teterow in Germany specializes in 

the production of synthetic hollow fiber membranes for use in hemo-dialyzers and filters: FIBRON 

AG is just one of very few enterprises worldwide in this specific field of operation.

Hollow fibre membranes FIBRON AG

Koppelbergstrasse 13
17166 Teterow
Germany

Phone: +49 3996 1406-0
Fax: +49 3996 1406-44
info@fibron-ag.de

We are known for our clearly arranged 
and family-run structures

www.fibron-ag.de
FIBRON AG
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lopment team is working on 
ultrafiltration systems,” states 
Dr. Schmoldt. “One example is 
plasma filtration.” 

These comprehensive busi-
ness activities turn FIBRON 
into a pow-erful partner for 
many segments. “We supply 
nearly every company which 
is interested in hollow fiber 
membranes,” says the mana-
ging director. “Apart from many 
medium-sized companies, 
about 60% of our volumes are 
purchased by a large Egyptian 
enterprise.”

hollow fiber membranes for 
the medical sector. “Despite 
certain fixed parameters, we 
are able to offer various wall 
thicknesses and diameters,” 
explains the managing director. 
“In this way, filtration properties 
can be modified.” 

Currently, the company is ea-
ger to penetrate further mar-
kets. “Our research and deve-

Together with its team, the 
company was able to gene-

rate an annual turnover of 14 
million EUR in the past year. 
“In the course of time, tenden-
cies are increasing,” explains 
the managing director. “In 
2013, we will further increase 
our volumes.”
Regarding its product portfolio, 
FIBRON places great impor-
tance on high-quality synthetic 

In 2013, we will further in-
crease our volumes

A clearly structured, small 
global market with few compe-
titors makes large-scale mar-
keting campaigns superfluous. 
“Our export rate amounts to to 
100%,” explains Dr. Schmoldt. 
“The German market is alrea-
dy saturated, so we focus on 
long-term contracts with com-
panies abroad. 

One of our goals is to penet-
rate the Chinese market soon. 
We already have several in-
quiries and plan to establish a 
cooperation.” FIBRON sees its 
own success based on its ab-

solute effectiveness. “We place 
function above aesthetics,” sta-
tes the managing director. “Still, 
we are facing a decline in prices. 

Therefore, we have to find 
access to new markets and 
broaden our portfolio.” In the 
future, FIBRON also plans to 
increase its capacities. “It is 
necessary to achieve maxi-
mum performance and incre-
ase our cost efficiency,” the 
managing director sums up. “In 
any case, we want to take our 
chances and explore new ways 
of productivity.”

www.fibron-ag.de
FIBRON AG
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we focused on developing 
solutions for OEM markets in 
liquid handling and control. Our 
partnership approach includes 
the close cooperation with the 
engineers of our OEM custo-
mers.” 

Headquartered in Embrach 
near Zurich, Diener Precision 
Pumps is well established on 
world markets today with bran-
ches in the UK and the USA, 
and OEM customers across 
the globe. 

“We are a privately owned 
engineering company, spe-
cialized in the development 
and manufacture of precision 
pumps and valves,” says John 
Bishop, sales and marketing 
manager of Diener Precision 
Pumps in Embrach near Zu-
rich. 19 years ago, he was one 
of the founders of the company 
which embarked on a clearly 
defined product and marketing 
strategy. “Actually we are a 
company run by engineers for 
engineers. Right from the start, 

Precision is paramount for metering and control applications 

in all fields from research through to production and quality 

control. Precision can even be vital in medical diagnosis and 

therapy or in pharmaceutical and biotech research and produc-

tion. When it comes to liquid control, the Swiss company Die-

ner Precision Pumps Ltd has earned an excellent reputation for 

the high precision and the reliable long-term performance of its 

pumps and valves, purpose-developed for OEM customers in 

many fields.  

Swiss precision

Diener Precision 
Pumps Ltd

Stationsstrasse 66
8424 Embrach
Switzerland
Phone: +41 44 8667272
Fax: +41 44 8667275
switzerland@dienerprecision-
pumps.com

engineering,” explains Mr. Bi-
shop. “Our pumps and valves 
are developed and manufactu-
red at our facilities in Embrach. 
They all are 100% Swiss made.

At our headquarters we are in 
command of state-of-the-art 
faculties for research, develop-
ment, production and quality  
control. We are certified to the 
quality standard ISO 9001 and 
to the medical standard ISO 
13485, and we have a clean 

“We serve customers in Euro-
pe, America and Asia,” under-
lines Mr. Bishop. “Most of them 
are regular customers mainly 
in Sweden, Germany, the USA 
and Japan, our most important 
export markets along with Chi-
na, the most important growth 
market where the demand is 
rapidly increasing at present.”
Quality and precision are the 
ingredients for this success. 
“We are firmly rooted in the 
Swiss tradition of precision 

We are 
firmly rooted 
in the Swiss 
tradition of 

precision engi-
neering

www.dienerprecisionpumps.com
Diener Precision Pumps Ltd
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Our products are made from 
carefully selected, lot-traceable 
raw materials and strictly 
tested before shipment. 
Moreover, we keep optimizing 
technologies and processes to 
ensure the highest standards 
of quality and efficiency and 
thus control costs for the bene-
fit of customers.”

9

time and time again under the 
harshest conditions. “Manufac-
tured from materials that with-
stand aggressive chemicals 
and high temperatures, our 
pumps are designed to ensu-
re quick and easy installation, 
trouble-free operation and easy 
cleaning,” states the marketing 
manager. 

“They come with adjustable 
high-precision flow rates, and 
they all come tailored to custo-
mers’ specific requirements.” 
In detail, the Diener range en-
compasses gear pumps, piston 
pumps, and solenoid valves. 

Available in a variety of types 
and sizes, Diener gear pumps 
are magnetically coupled for 
leak-free operation and come 
with enhanced gears and shaft 
bearings to ensure a long, 
trouble–free service life and 
low power consumption. They 
are available with flow rates 
from less than 1μ to 5 l/min. 
Simple, precise and compact 
Diener ceramic piston pumps 
are designed for the extremly 

Made to the most exacting 
specifications, Diener preci-
sion pumps and valves have 
proven their high, exactly 
repeatable precision and their 
reliable long-term performance 

precise dosage of liquids with 
adjustable flow rates from 5μ 
up to 4 ml/stroke. 

The valve-less design ensu-
res exactly repeatable preci-
sion. Purpose developed for 
medical, food and beverage 
applications, Diener solenoid 
valves come with biocompatib-
le materials, a choice of fitting 
options for easy installation 

Piston Pumps of Diener 
Precision Pumps

Gear Pumps of Diener Precision 
Pumps Magnetically Driven 

Our pumps are desig-
ned to ensure quick and 
easy installation, trouble-
free operation and easy 

cleaning

www.internationaltradenews.com

www.dienerprecisionpumps.com
Diener Precision Pumps Ltd
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customers. “We are constantly 
searching for ways and means 
to further simplify the design, 
making the devices more com-
pact, lighter and less complex 
to facilitate installation, reduce 
space requirement and, above 
all, reduce power 
consumption,” Mr. Bishop 
points out. “For example, in 
November 2012 we 

approach we have secured a 
number of mutually benefiting 
relationships with OEM custo-
mers.”

Diener Precision Pumps has al-
ways been an innovative force 
in its field, and the fluid control 
specialists from Embrach keep 
developing new solutions that 
further enhance the benefit of 

bespoke solutions for the most 
exacting demands.” Rather 
than just supplying products, 
Diener Precision Pumps acts 
as a development partner, 
cooperating with customers’ 
engineers in developing the 
design and selecting the ma-
terials best suited to ensure 
optimum performance and 
overall efficiency of the pumps 
or valves. 

We have always aimed for 
long-lasting relations with cus-
tomers, and in our partnership 

and fast switching times, 
which greatly reduce heat 

transfer to the fluid. 

“We have developed a range of 
standard products; however, all 
pumps and valves are sup-
plied customized to fully meet 
the individual requirements,” 
says Mr. Bishop. “We have the 
know-how and the experience 
to tailor the products exactly to 
the specific application. 

Moreover, our engineers are 
readily available for developing 

We have always aimed for 
long-lasting relations with 

customers

 Core Competence 
Precision pumps and valves for fluid 
control 

 Facts & Figures 
Founded: 1993
Structure: Family business
Branch offices: one each in the UK 
and the USA
Employees: 140
Export: 97%

 Products & Services 
Precision pumps and valves for OEM 
markets
Gear pumps
Piston pumps
Solenoid valves
Bespoke pumps and valves
Codevelopment

 Target Groups 
OEM customers mainly in medical, 
biotech and pharmaceutical industrie,  
as well as in HVAC, chemistry, food 
and beverages, water purification, 
aerospace and more 

 Fairs & Exhibitions
Compamed in Dusseldorf,  
Medtec in Stuttgart

 Philosophy
Swiss-made quality and precision, 
innovative solutions for customers’ 
specific problems 

 Future
Ongoing search for new markets and 
new applications

IN BRIEF

www.dienerprecisionpumps.com
Diener Precision Pumps Ltd

John Bishop Director Sales & Marketing
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cations,” adds Mr. Bishop. “On 
such an occasion, we found 
out that there was a demand 
for dosing pumps for coffee 
machines. 

So far, we largely depend on 
medical and scientific appli-
cations. So, we are constantly 
searching for new markets and 

new applications to mimize 
risk by a broader base of target 
branches.” 

Backed by its excellent repu-
tation, the Diener management 
is convinced to open up new 
markets and further increase 
these figures in the future.

about 90% of products,” the 
marketing manager underlines. 
“We rank among the market 
leaders in this field. However, 
we also provide customized 
pumps and valves for HVAC, 
food and beverages, chemistry, 
water purification, aerospace 
applications or professional 
ink-jet printers.”

Diener Precision Pumps makes 
use of specialized trade fairs 
to present the latest deve-
lopments to an international 
clientele. “We regularly show-
case our pumps and valves at 
Compamed in Dusseldorf and 
Medtec in Stuttgart; however, 
we also visit other specialised 
trade shows to establish con-
tacts and look for new appli-

launched a new bi-stable lat-
ching solenoid valve (Oscar), 

which excells by greatly redu-
ced energy consumption, cold 
operation without heat transfer 
to the liquid and maximum 
safety by on board electronics 
that immediately switch the 
valve to the safety position in 
case of power failure, an inno-

vation that reliably protects pa-
tients in medical applications 
such as dialysis.” 
The solutions of Diener Pre-
cision Pumps are highly ap-
preciated above all in medical 
research and diagnostics, bio-
technology and scientific ap-
plications. “Medical and scien-
tific applications are the most 
important so far, accounting for 

We are constantly searching for new 
markets and new applications to mimize risk 

by a broader base of target branches

www.dienerprecisionpumps.com
Diener Precision Pumps Ltd
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“We are the German subsi-
diary of the French Stallerge-
nes Group, one of the world 
market leaders in allergen 
immunotherapy,” says Leon-
hard Terp, managing direc-
tor of Stallergenes GmbH in 
Kamp-Lintfort in North Rhine-
Westphalia. “For more than 30 
years now, we have been the 
German sales and marketing 
affiliate of the French biophar-

maceutical company. In 1980, 
Stallergenes started marketing 
products in Germany, initially 
with our predecessor compa-
ny as a sales partner. In 1995 
Stallergenes took over the 
company as a wholly owned 
subsidiary.”

Headquartered in Antony south 
of Paris, Stallergenes has been 
active in finding solutions for 

the treatment of respiratory all-
ergies for more than half a cen-
tury now. The biopharmaceuti-
cal specialists at Stallergenes 
have been an innovative force 
in extracting and standardizing 
allergens. 

Backed by expert know-how 
in allergens, they developed 
innovative technologies and 
innovative products for the 

Stallergenes GmbH

Carl-Friedrich-Gauss-Str. 50
47475 Kamp-Lintfort
Germany

Phone: +49 2842 9040-0
Fax: +49 2842 9040-165 
info@stallergenes.de

The prevalence of allergic diseases is rising dramatically world-

wide, says WAO, the World Allergy Organization, in its White 

Book on Allergy 2011-2012. With this rapid increase, allergies 

present a major healthcare problem, especially respiratory aller-

gies, which account for 40% of allergic diseases. Specialized in 

the treatment of severe respiratory allergies, the French Staller-

genes Group is the number one worldwide in sublingual immu-

notherapy.

Allergen
immunotherapy

One of the worldmarket leaders
in allergen immunotherapy

www.stallergenes.de
Stallergenes GmbH
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allergies and respiratory disea-
ses such as otolaryngologists, 
pulmologists, allergists and 
dermatologists. Allergies grea-
tly impair the patients’ quality 
of life, and we have the pro-
ducts and solutions enabling 
health professionals to effici-
ently manage and treat severe 
respiratory allergies and ensure 
a long-term improvement of 
patients’ quality of life. 

immunotherapy of severe re-
spiratory allergies with a fo-

cus on sublingual immunothe-
rapy, a comfortable and highly 
efficient way of treatment. 

Today, Stallergenes is a glo-
bally active group of compa-
nies. Stallergenes is present 
in 50 countries worldwide 
with affiliates in 18 countries, 
partnerships and distributors 
in the others. The group has a 
staff of 1,100 worldwide and 
generated a turnover of near to 
250 million EUR in 2012. With 
a staff of 85 and a turnover of 
25 million EUR, the German 
subsidiary contributes its own 
share to the success of the 
group.

“As the world market leader 
in sublingual immunotherapy, 
Stallergenes is a competent 
partner of health professionals 
for the diagnosis, management 
and treatment of respiratory 
allergies,” explains Mr. Terp, 
“and we are committed to 
promoting the products and 
solutions to specialists for 

Our tablets 
and drops for 

sublingual 
immunothera-
py have been 
approved to 
international 

standards

 Core Competence 
Sublingual immunotherapy 

 Facts & Figures 
Founded: 1962 Stallergenes France,  
 1995 Stallergenes Germany

Structure: wholly owned subsidiary of  
 the Stallergenes Group

Branch offices: in 18 countries

Employees: 85 Germany, 
 1,100 group

Turnover: 25 million EUR Germany,  
 250 million EUR group

 Products & Services 
Solutions for the diagnosis and treat-
ment of severe respiratory allergies, 
tablets and drops for sublingual 
immunotherapy

 Target Groups 
Allergists, dermatologists,  
otorhinolaryngologists,  
pulmologists 

 Philosophy
Optimizing the diagnostics, treatment 
and therapy of severe respiratory 
allergies, ensuring a better quality of 
life for patients 

 Future
Further developing immunotherapy 
in Germany, further improving the 
efficiency of products

IN BRIEF

www.stallergenes.de
Stallergenes GmbH
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Our tablets and drops for 
sublingual immunotherapy 

have been approved to interna-
tional standards, and they have 
been well proven for years 
with some 500,000 patients 

worldwide benefitting from the 
positive results of our therapy.”

All products are developed 
and manufactured in France. 
Stallergenes is in command 

of state-of-the-art facilities for 
research, development, pro-
duction and quality assurance. 
The headquarters in Antony 
accommodate the world’s 
biggest NPP production center 

and a new center for manufac-
turing the active ingredients for 
sublingual tablets. 
“Research plays a key role for 
Stallergenes,” underlines Mr. 
Terp. “Year after year, we invest 
some 20% of the turnover in 
research and devel-opment, 
the basis for our ongoing in-
novations. We always develop 
new products with the patient 
in mind. 

The sublingual administration 
is a highly efficient therapy and 
the most convenient for pati-
ents. All they have to do is put 
the tablet or the drops under 
their tongue, and they can ea-
sily do it at home. 

We are among the few to 
have developed sublingual 

One of the worldmarket leaders
in allergen immunotherapy

www.stallergenes.de
Stallergenes GmbH
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pand the range of applications 
of sublingual immunotherapy. 
At present, the French specia-
lists are engaged in developing 
a sublingual tablet against 
house dust mite allergies. 

“Our proven sublingual im-
munotherapy and ongoing 
innovations are a sound basis 
for future growth,” states the 
managing director. “The stricter 
requirements for the approval 
of pharmaceutical products are 
a problem as they extend the 
time-to-market for innovative 
pharmaceutical products. 

Nevertheless, we will focus on 
new solutions and on making 
our sublingual immunotherapy 
tablets more effective for the 
benefit of patients and as a 
contribution to saving costs, 
especially in Germany, where 
far too many pharmaceutical 
products are thrown away.”

tablets against five diffe-
rent grass pollens. Safe and 

effective, they comply fully 
with national and international 
standards, as we have our own 
experts who are well familiar 
with the requirements. As a 
result, all tablets in solid and li-
quid form have stood the com-
prehensive clinical tests, and 
they have all been approved to 
international standards.”

The German subsidiary is 
successfully promoting the 
sublingual immunotherapy on 
the domestic market. “Perso-
nal contact is our marketing 
strategy. Our competent and 
experienced sales team regu-
larly contacts the allergy and 
respiratory specialists in their 
practices, and we also take 
part in specialized fairs and 
congresses to reinforce exis-
ting customer contacts and 
establish new ones.”

Innovative by tradition, Staller-
genes keeps developing inno-
vative solu-tions to further ex-

Our proven sublingual immunotherapy
and ongoing innovations area sound basis

for future growth

www.stallergenes.de
Stallergenes GmbH
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of the patient. 
Now our new drug Inforce 
helps to cut down costs, and 
it provides relief for the patient 
without affecting his central 
nervous system any longer.”

The new product development 
once again demonstrates 
most impressively IBSA’s high 
investments in research and 
development and its focus on 
well-known market segments. 
“We concentrate on projects in 
product segments in which 

The new 
product targets 
the oncological 

segment

Today’s drugs boast an 
increased efficiency, and their 
dosage form is continuously 
adjusted to the patient’s requi-
rements and his illness. A drug, 
which could only be injected 
intramuscularly, can now be gi-
ven subcutaneously as a result 
of new research findings. 

“We have just registered a 
new pain-inhibiting and anti-
inflammatory drug, for which 
we are currently preparing 

worldwide approval and which 
will have hit the market by 
November 2012,” points out 
Giorgio Pisani, president and 
manag-ing director of IBSA 
Farmaceutici Italia and IBSA 
Bouty, a subsidiary of the 
group since 2009. “The new 
product targets the oncological 
segment. Until now, tumours 
have been treated with analge-
sics. This has resulted in high 
costs, and the painkillers have 
shown an encumbering affect 
on the central nervous system 

We make your 
     treatment a success
In the pharmaceutical market, big companies do not necessarily have a clear advantage, as often 

small to medium-sized companies, which are well-established and experienced players in their 

niche segments, gain a competitive edge and deliver equally complex and efficient pharmaceutical 

solutions. And this is exactly what IBSA Faramceutici Italia Srl has been doing most successfully. 

The Italian subsidiary of the Swiss IBSA Group focuses on substances that increase the treatment 

success for the patient, while simultaneously guaranteeing relief during treatment.

IBSA Farmaceutici
Italia S.r.l.

via Martiri di Cefalonia, 2
29100 Lodi (LO)
Italy

Phone: +39 0371 6171
Fax: +39 0371 617244
info@ibsa.it

IBSA Farmaceutici Italia S.r.l.
www.ibsa.it
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our sales derive from dermato-
logy, aesthetical medicine and 
ENT,” adds Mr. Pisani.

When it comes to orthopaedic 
prod-ucts, IBSA is the leading 
European manufacturer of 
prefabricated and prefilled sy-
ringes with hyaluronic acid for 
arthrosis treatment as well as 
for use in aesthetical medicine 
as a revitalising filler for trea-
ting scar tissue. 

segment accounts for another 
30% of our turnover.”
Ear, nose and throat (ENT) 
medic-ine is not one of IBSA’s 
core segments, but the com-
pany has equally developed a 
range of special products here. 

For urology and uro-gynae-
cology, IBSA has introduced 
a special product under the 
name of Ialuril that has now 
been patented. “About 50% of 

about 20% of our total turno-
ver,” adds Mr. Pisani. “In or-
thopaedics, rheumatology and 
sports medicine, a clear focus 
is on products for joints as well 
as on anti-inflammatory treat-
ment. 

One example is the newly 
developed Flector, which is 
distributed by Bayer in Italy, by 
Novartis in Germany and by 
Pfizer in the USA. This whole 

we are already present and 
which allow us to integrate 

our new developments very 
smoothly,” stresses Mr. Pisani.
The company is particularly 
strong in the segments infer-
tility treatment, rheumatology, 
sports medicine, dermatology 
and pneumatology. 

“In endocrinology, with a spe-
cial focus on infertility and 
thyroid disorders, we generate 

IBSA Farmaceutici Italia S.r.l.
www.ibsa.it

About 50%
of our sales 

derive from der-
matology, aesthe-

tical medicine
and ENT
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“We operate a new state-
of-the-art production plant 

for the production of prefilled 
syringes which is still in the ap-
proval phase,” says Mr. Pisani. 

Today, the company employs 
a workforce of 450 people in 
Italy, while in comparison the 
entire group has more than 
1,800 employees. “We have 
become a force to be reckoned 
with, even though we as IBSA’s 
Italian subsidiary can only look 
back on eleven years in the 
market,” states Mr. Pisani. 

In 2001, IBSA acquired the 
small pharmaceutical company 
Gelfi pharma, and since then it 
has expanded the company’s 

activities and products enor-
mously. While back in 2001 the 
company generated a turnover 
of five million EUR, the new 
IBSA Farmaceutici Italia  
boasts a turnover of 108 to 110 
million EUR. 
“In particular in the early years 
following the acquisition, we 
strongly developed the port-
folio and implemented new 
production lines that have 
enabled us to produce for our 
own group and for third parties 
in Italy and abroad,” stresses 
Mr. Pisani. 

“We commercialise our pro-
ducts via our sales network 
and our medical and scientific 
network. Quality is of para-

mount importance to us. 
We have all the in-house re-
sources and thus absolute 
control over our entire produc-
tion.”

As IBSA rarely produces under 
licence and about 90% of its 

production is developed in-
house, the company is able to 
remain an independent player 
in the market, and it can react 
most flexibly to market require-
ments. “

 Core Competence 
Pharmaceutical company with own 
production units 

 Facts & Figures 
Founded: Acquired by IBSA Group 
in 2001, formerly operating under 
Gelfipharma
Structure: Subsidiary of Swiss IBSA 
Group
Subsidiaries: Worldwide
Employees: 450 in Italy (group: 1,800)
Turnover: 108 to 110 million EUR
Export: 50% (figure for IBSA Farme-
ceutici) 

 Products & Services 
Active in the segments: Dermatology 
and dermoaesthetics
Endocrinology
Gynaecology
Orthopaedics and rheumatology
Sports medicine
Ear, nose and throat medicine
Urology

 Target Groups 
Pharmaceutical companies
Pharmacies and wholesalers
Medical providers 

 Philosophy
Absolute priority for quality
In-house resources 
Control of entire production chain

 Future
Introduction of new drugs
High investments in research and 
development to be continued
Focus on existing market segments

IN BRIEF

We have all the in-house
resources and thus absolute

control over our entire
production

IBSA Farmaceutici Italia S.r.l.
www.ibsa.it

Giorgio Pisani President of IBSA Farmaceutici Italia S.r.l.
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SPRINGER AKTIV AG

re of children, by relieving or 
eliminating backache and in 
many fields of sports.” 

SPRINGER markets the inserts 
to the medical supply trade 
and to orthopedic shoemakers. 
“There is big market potential 
for sensomotoric inserts and 
with our high quality inserts, 
made exclusively in Germany, 
we are well prepared to make 
use of the potential and further 
increase the turnover of six 
million EUR at present and the 
export rate of 5%.” 

provides sensomotoric inserts 
in a variety of materials from 
flexible foam to extremely thin 
high-tech carbon, purpose-
developed for the application 
in three fields’ children, pain 
patients and sports. 

“Our inserts are made for 
preventive and therapeutic 
purposes to the indication of 
orthopedists. They are indivi-
dual solutions based on the 
exact analysis of the feet by 
high-tech video systems. Our 
inserts have proven their value 
by the correct-ing bad postu-

“111 years ago, Her-
mann Springer was the first to 
manufacture medical supports, 
wedges for flatfeet,” says  Ma-
naging Director Frank Hepper. 
“Ever since, SPRINGER manu-
factured orthopedic inserts to 
the latest scientific findings. 

So in 2002, we were the first 
to produce inserts according 
to the therapeutic principle 
of sensomotorics based on 
stimulating the neurological 
system in the feet to correct 
and optimize posture and 
movement.” Today, SPRINGER 

Active support 
Foot care is health care, as we know today. Our feet are the 

basis of movement; malfunctions of the feet directly affect the 

whole musculo skeletonal ystem. A traditional  expert in ortho-

pedic insoles, the Germany company SPRINGER AKTIV AG is 

leading the way with a complete system of sensomotoric inserts 

made to actively support the feet and thus the muscles and the 

skeleton.

SPRINGER AKTIV 
AG
Lengeder Strasse 52
13407 Berlin
Germany

Phone: +49 30 490003-0
Fax: +49 30 490003-11
info@springer-berlin.de

Our inserts are made for 
preventive and therapeutic 

purposes to the indication of 
orthopedists



For further information about the ePaper, scheduled topic and fair specials as well as special issues, please do not hesitate to contact the editorial staff of 
International Trade News. 

Present your company, services and products in International Trade News – we would be delighted to show you the different possibilities. 

You can reach us at +49 211 8302 5253.

Preview of the special issues planned for 2013 :

Food & Beverages
Industrial supplies
Mechanical engineering
Services

International Trade News ePaper, free of charge. Subscribe here. 

Imprint
IHN Internationale Handelsnachrichten GmbH

Speditionstrasse 21
40221 Düsseldorf
GERMANY

Phone: +49 211 83025253
Fax: +49 211 83025255

info@internationaltradenews.com
www.internationaltradenews.com

General Manager: Manfred J. P. Brinkmann

HR-Nummer: HRB 62892
Registergericht: Amtsgericht Düsseldorf
USt-Id Nr. DE 210927571


