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final delivery just-in-sequence 
to the production lines,” says 
Mr. Bommers. “With this ap-
proach, our profound process 
know-how and IT competence, 
we are always one step ahead 
of our competitors.”
Founded in 1877 as Bremer 
Lagerhaus Gesellschaft, the 
roots of the BLG Group date 
far back. The globally active 
BLG LOGISTICS GROUP 

“The automotive industry 
is a globally oriented market, 
and as a result, our clients are 
very export-oriented, too,” he 
confirms. “Thanks to the inter-
national business orientation 
of our customers, we are less 
dependent on single national 
markets. In addition to this, we 
are a solid company.”
BLG Automotive Logistics 
focuses on supplying of fac-

tories abroad with automo-
tive parts and components. 
Here, the company takes on 
all supply chain management 
jobs, apart from the transport. 
Transportation is taken care of 
by reliable forwarding partners. 
“Our service spectrum is very 
production-related and ranges 
from the commissioning to the 
pre-assembly of modules and 
factory logistics through to the 

The automotive industry is a world market. Not only complete vehicles 

but also parts and components are part of a global supply chain and are 

transported across continents. BLG Logistics from Bremen, Germany, is 

one of the leading suppliers in logistics for automotive parts. Drawing on 

decades of experience in its industry, profound know-how and understan-

ding of IT, in addition to subsidiaries in Europe, North and South America, 

Asia and Africa, the company is a demanded partner among OEMs and 

suppliers. Against the background of continuously increasing export figu-

res, Managing Director Robert Bommers is positive about the future.

Global automotive 
logistics

BLG Automotive 
Logistics GmbH & 
Co. KG

Senator-Apelt-Strasse 90
28197 Bremen
Germany

Phone: +49 421 398-3739
Fax: +49 421 398-3767

info@blg.de
www.blg.de

www.blg.de
BLG Automotive Logistics GmbH & Co. KG
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became the successor of 
the local harbour company 

in Bremen and Bremerhaven 
in 1998. Starting in the mid 
1980s, its compentence in car 
parts logistics has grown con-
tinuously as a result of globali-
zation. 

Today, the group focuses on 
three business fields: automo-
bile, contract and container 
logistics. The automotive logis-
tics unit is part of contract logi-
stics. “This is not about logis-
tics for complete vehicles but 
for automotive parts exclusi-
vely,” says Mr. Bommers. “The 
logistics for complete vehicles 
is covered by our automobile 
logistics division.” Today, BLG 

employs between 3,000 and 
4,500 people in its automotive 
logistics unit. In total, BLG has 
a staff of 16,000 worldwide and  
achieves an annual turnover of 
around 1.144 billion EUR.
“We are an international play-
er,” says Mr. Bommers. “We 
draw on a stable management 
structure and have reached a 
solid company size. 

We lay great emphasis on a 
motivating working atmosphe-
re. As a result, we only have 
low employee turnaround and 
are able to accumulate know-
how. This is another important 
competitive advantage for us, 
too.”

Robert Bommers Managing Director

www.blg.de
BLG Automotive Logistics GmbH & Co. KG
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Chemistry is part of everyday life. While cooking, driving and 

cleaning, we usually do not even notice that we have just 

caused a chemical reaction. Industry, though, has to proceed 

a lot more thoughtfully in order to achieve the perfect mixture 

under conditions as safe and controlled as possible. With the 

monitoring systems of ancosys GmbH, this goal can be reached 

more economically than with conventional methods. The Ger-

man company has convinced customers with its innovative 

products and created a new market.

Always the 
right chemistry

ancosys GmbH

Siemensstrasse 8
72124 Pliezhausen
Germany

Phone: +49 7127  97597 0
Fax: +49 7127  97597 01

info@ancosys.com   
www.ancosys.com

“When we started the com-
pany, our goal was the creation 
of control systems for chemical 
production processes,” Arnold 
Cziurlok recalls. The mana-
ging partner founded ancosys 
in May 2001, together with 
Nicholas Maser and Hubert 
Reger. 

All founding members possess 
extensive knowledge in the 

field of analytical equipment, 
which they used to develop 
unified approaches for instru-
mental analysis. “As chemists, 
software developers and ana-
lysts, we know the matter by 
heart,” Mr. Cziurlok points out. 
“Our focus is the avoidance of 
damage during chemical pro-
cesses in various indus- 
tries such as the automotive, 
chem-ical and electroplating 

industries. Furthermore quality 
checks, for example in chip 
manufacturing, play an im-
portant role.” The portfolio of 
ancosys includes systems for 
monitoring a number of che-
mical processes in the semi-
conductor industry, PCB pro-
duction, chemical industry and 
automotive supplier industry. 
“Currently we have new pro-
ducts in the patent process 

As chemists, 
software devel-
opers and ana-
lysts, we know 
the matter by 

heart.

www.ancosys.com
ancosys GmbH
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ancosys GmbH

which present a totally new 
approach to monitoring 

chemical processes,” reveals 
Mr. Cziurlok. Of course, further 
details on this topic cannot be 
disclosed at this time. 

Customers either notice the 
company at international trade 
fairs, or they contact it on their 
own voli-tion. “Image, referen-
ces and recommendations are 
most important,” says Mr. Czi-
urlok. “We awakened a need in 
the market. Our analysis ma-
chines guarantee uninterrupted 
operational readiness of up to 
99%. Our software and hard-
ware are of the highest quality 

and reliability, and all the know-
how for automation processes 
is available. We can rightly 
praise our competent team.”
At the site in Pliezhausen, 
around 50 employees work for 
the company. In total there are 
70. “Due to our steady growth 
over the past few years, we 
will have to up our number of 
staff even more,” Mr. Cziurlok 

Arnold Cziurlok Managing Director

reveals. At 50 to 60%, Europe 
has been the main market thus 
far, but the export rates to the 
USA and Asia will be increa-
sed considerably in the future, 
especially in the semiconduc-
tor market. To this end, the 
company has founded repre-
sentations in Korea and Taiwan 
in addition to ancosys Inc. in 
New York.

We have new 
products in 
the patent 
process.
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Rivoira Giovanni & 
Figli S.p.A.

Via Pomarolo, 88
12039 Verzuolo (CN)
Italy

Phone: +39 0175 280800
Fax: +39 0175 280850

info@rivoira.it
www.rivoira.it

...keeps the doctor away. This saying is true in many ways: 

Apples are regarded as some of the most beneficial fruits for 

human health. Not only do they contain plenty of minerals such 

as potassium, calcium and sodium, but also a wide range of 

vitamins and phytochemicals. Especially the latter act as anti-

oxidants and help the human body to detoxify. A company from 

Verzuolo in Italy focuses on these healthy fruits. Rivoira Giovanni 

& Figli S.p.A. acts as a powerful fruit producer for apples, kiwis 

and peaches.

An apple 
          a day...

www.rivoira.it
Rivoira Giovanni & Figli S.p.A.
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Rivoira Giovanni & Figli S.p.A.

The company was founded 
by Giovanni Rivoira and his 

two brothers Andrea and Mi-
chele in 1950. “The initial focus 
was set on the production of 
apples and peaches for the 
supply of the northern Italian 
regions,” explains Michelange-
lo Rivoira, president of Rivoira. 
“A refrigerated warehouse in 
Verzuola guarantees quick and 

fresh distribution in the pro-
vince of Cuneo. 

In 1955, Rivoira was the first 
Italian company to export 
apples and peaches to France, 
Germany and Algeria.” Ano-
ther important milestone in the 
company history was the first 
import of kiwi fruit in 1972. 
“Three years later, we also 

began to produce kiwis our-
selves,” states the president. 
“This step made it necessary to 
establish our subsidiary KIWI 
UNO S.p.A. in 1985. In order to 
provide customers with kiwis 
at all times, we now hold 50% 
shares of UNIKIWI, the largest 
kiwi producer in Chile.”
At the present time, the enter-
prise acts as a public company 

owned by the Rivoira family. 
“Rivoira is involved in various 
companies, either directly or 
with a significant share,” says 
Mr. Rivoira. “These deal with 
apples, kiwis, peaches, nectar-
ines and their storage and 
market-ing.” Regarding Rivoira 
itself, the enterprise relies on a 
team of 120 permanent emplo-
yees plus additional seasonal 

workers. “Our fruit growing 
areas extend to six own plan-
tations with a total of 300 ha 
in the provinces of Cuneo 
and Turin,” explains the presi-
dent. “In addition, we maintain 
farms with 700 ha plantations 
in Chile.” Rivoira’s core com-
petences are found in the 
production and distribution of 
apples, kiwis, peaches and 

Rivoira is 
involved in 

various com-
panies, either 

directly or 
with a signifi-

cant share.



10

www.internationaltradenews.com

witrainlrdcly

In
te

rn
at

io
na

l T
rade News ePaper 2014April

2014
Advertisement www.rivoira.it

Rivoira Giovanni & Figli S.p.A.

nectarines. “On an annual 
basis, we produce 50,000 t 

of red apples,” states Mr. Ri-
voira. “Due to the fact that our 
home region, with its weather 
and soil condition, is perfectly 
suited for their cultivation, we 
specialized in these sorts. For 
the apple AMBROSIA, we own 
exclusive rights in Europe and 
the Middle East.” 

Furthermore, the company 
concentrates on the cultivation 
of kiwis. “Annually, 20,000 t of 
kiwis, 35% of which are grown 
on our own plantations, are 
exported around the world,” 
says the president. “We were 
the first company to produce 
kiwis in Italy and Europe. Due 
to our cooperation with Unikiwi 
in Chile, we are able to supply 
our customers with fresh kiwis 

all year round.”Together with its 
10,000 t production of peaches 
and nectarines, Rivoira acts as 
a powerful supplier of many 
cooperating trades. “Our main 
target groups are large retail 
chains, wholesalers and mar-
keters,” explains Mr. Rivoira. 

“Concerning this matter, we 
have several marketing compa-
nies at our command that take 
care of all aspects of distributi-
on.” Apart from that, the enter-
prise places great emphasis on 
the participation in internatio-
nal trade fairs. “We are always 
present at the Fruit Logistica 
in Berlin, Germany,” states the 
president. “There, we are able 
to meet all of our worldwide 
clients within two days.” An 
export rate of 90% and core 
markets in Europe and the 

Middle East show Rivoira’s 
acceptance on global markets. 
“Overall, 80% of our exported 
fruits are distributed in Euro-
pe,” says Mr. Rivoira. “At 25%, 
most of our apples are found 
on the German, Russian and 
Spanish markets.”
These promising structures 
make it easy for Rivoira to 
name the company’s factors of 
success. “We are specialized in 
high-quality apples, kiwis and 
peaches that can be grown 
perfectly in our region,” exp-
lains the president. “Our co-
operation with Unikiwi in Chile 
allows us to offer fresh and 
qualitative fruits at all times, 
and constant research into 
new apple and peach varie-
ties makes us a pioneer in the 
market.” 
In the future, the enterprise 
strives to be highly selective. 
“We have to produce fruits 
that competitors cannot offer,” 
summarizes Mr. Rivoira. “The 
soils of the region and the fruit 
growers’ expertise will do their 
part.”

We are specialized in high-
quality apples, kiwis and 

peaches that can be grown 
perfectly in our region.
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Global EcoPower 
SA

75, Rue Denis Papin
13857 Aix en Provence CEDEX 
France

Phone: +33 4 42245016
Fax: +33 4 42391941

contact@global-ecopower.com
www.global-ecopower.com

Renewable energy is a burning issue in view of climate change 

due to the greenhouse effect of rising CO2 emissions. Renewab-

le energy is a growth market, especially in the European Union, 

where the member states have to generate 20% of their power 

from renewable energy by 2020. The French company Global 

EcoPower contributes to this target as a specialist in planning, 

building and managing solar power plants and wind farms in 

France. 

Investment in 
the future

“We plan and realize re-
newable power plant projects 
and sell them to German in-
vestment funds,” says Philippe 
Perret, Executive Vice Presi-
dent of Global EcoPower. 

“We provide complete solu-
tions from a single source from 
planning and turnkey construc-
tion through to operating the 
plants for 10 to 15 years. When 
we – my partner and CEO 
Jean-Marie Santander and I 

– started developing the com-
pany in 2009, we were able to 
draw on extensive experience 
in wind power. We had been 
active before in renewable 
energy as managers of Theo-
lia, and we had successfully 
built a portfolio of 600 MW 
wind farms. Due to differences 
with General Electric, the main 
shareholder of Thelia in 2008, 
we resigned from Theolia and 
developed Global EcoPower, 
initially oriented towards solar 

power, as we had a three-year 
non-compete agreement for 
wind power. We realized two 
solar power plants and sold 
them to the German invest-
ment company Leonidas As-
sociates GmbH, an emission 
house specialized in green 
funds investing in solar, wind 
and water power projects.” 

In detail Global EcoPower 
planned and built a 5 MW 
ground-based solar plant 

We plan and realize 
renewable power 
plant projects and 

sell them to German 
investment funds.

www.global-ecopower.com
Global EcoPower SA
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Global EcoPower SA

and a 3.4 MW plant on the 
roof of a greenhouse com-

plex. By the end of 2011, the 
two solar plants had started 
feeding power to the grid. “At 

the beginning of 2012, the 
three-year non-compete peri-
od ended, and we focused on 
wind power,” explains Mr. Per-
ret. “We agreed with Leonidas 

Associates GmbH to expand 
our cooperation to wind po-
wer and planned three wind 
farms for a total capacity of 64 
MW, a 20 MW farm with ten 2 
MW wind turbines and two 22 
MW farms with eleven 2 MW 
wind turbines each. They are 
presently under construction. 
Commissioning is scheduled 
for December 2013, and Feb-
ruary and June 2014. We ex-
pect a turn-over of ten million 
EUR in 2013, according to the 

work progress of the three pro-
jects. In the long term, we plan 
to keep for own account a part 
of the wind farms built with a 
target to have our own portfolio 
of 60 MW by 2017.” The high 
efficiency makes wind power a 
profitable investment. 
“We have contracts with EDF 
(French state utility), which has 
to buy the electricity produced 
at a fixed price of 8.52 EUR 
cents/kWh (inflation adjusted) 
for 15 years,” Mr. Perret un-

derlines. “France has a mix of 
energy sources including coal, 
nuclear power, water, solar and 
wind power; however, France  
is lagging behind in renewable 
energy projects, especially in 
wind power. We are well pre-
pared for meeting the demand. 
The strong partnership with 
Leonidas Associates GmbH 
provides the financial backing, 
and we have proven our com-
petence in successfully realiz-
ing wind farm projects.”

France has a mix of energy sources 
including coal, nuclear power, water, 

solar and wind power.
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Fresh air, stunning scenery and a unique tradition attract each year numerous tourists to the Salzkammergut. An insider tip is the 

village Fuschl am See, located near Salzburg close to a beautiful lake. There, surrounded by nearly untouched nature, the Ebner’s 

Waldhof GmbH has built a four-star superior golf and spa hotel for families. The hotel provides all the amenities that you could 

want on holiday, including the largest spa in the Salzkammergut area, as well as a private golf course and countless offers for all 

ages. Thus, each member of the family will have a good time for sure. 

A place to relax
Ebner’s Waldhof 
GmbH
 
Seestrasse 30
5330 Fuschl am See, Salzburg
Austria

Phone: +43 6226 8264
Fax: +43 6226 8644

info@ebners-waldhof.at
www.ebners-waldhof.at

www.ebners-waldhof.at
Ebner’s Waldhof GmbH
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Ebner’s Waldhof GmbH

Ebner’s Waldhof is the result 
of a longstanding tradition. 
In 1958 Elmtrude and Georg 
Ebner founded the Pension 
Waldhof, which was fated to 
be developed through the work 
of three generations into an 
impressive family business. 
Especially since the entry of 
Thomas Ebner into the firm in 
2003, the facilities have been 
extended more and more. 
“Our hotel does now excepti-
onally well, because we inves-
ted 25 million EUR in the last 
ten years,” says the managing 

partner, who runs the hotel with 
his father Herbert Ebner and 
the help of the entire family. 
First, the Waldhof villa was built 
in 2003, doubling the number 
of rooms to 120. Since 2009 
most investments were aimed 
to the expansion of the spa.

The spa area of the hotel, 
which consists of six pools and 
several saunas, now extends 
over 4,000 m². The nine-hole 
golf course comes with its 
own golf club. Guests have the 
choice to indulge in two diffe-

rent restaurants. “One offers 
traditional Austrian food, in 
the other a light international 
cuisine is served,” explains 
Thomas Ebner. 

All rooms have wireless inter-
net, walk-in closets and most 
of them have sea views. There 
is also an on-site bicycle rental, 
own boats which are available 
for the guests with no charge 
and an archery range. “We 
offer a special arrangement in 
which almost all services are 
included with no extra char-

ges,” Thomas Ebner adds. 
“It is booked by 99% of our 
guests.” In addition to the hotel 
business, the family also owns 
Waldhof Alm, a tourist restau-
rant in 500 m distance.
An average of 80 employees 
look after the welfare of the 
guests. But Thomas Ebner and 
his father are always on site, 
too, and available for prai-
se and critic. “We get mostly 
praise though,” says Thomas 
Ebner. Most of the guests are 
from Germany, they are the 
source of 65 to 70% of the 

seven million EUR turnover. 
Many Austrians visit the hotel, 
too, around 25% of the guests 
come from the own country. 
They all appreciate the friend-
ly atmosphere in the hotel, as 
well as being close to Salzburg 
and many other attractions of 
the region. 

Thomas Ebner is satisfied with 
the result of the expansion. 
“Of course there will be future 
investments, steady and smal-
ler ones, but the big things are 
now ready.”
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INTERNATIONAL 
CLINICAL TRIALS 
ASSOCIATION

ICTA Headquarters
11, rue du Bocage
21121 Fontaine-les-Dijon / 
France

Tel. : +33 (0)3 80 53 40 00
Fax : +33 (0)3 80 57 10 22

ICTA GmbH
Lebacher Strasse 4
66113 Saarbrücken / Germany

Tel. : +49 (0) 681 99 63 409
Fax : +49 (0) 681 99 63 111 

coming back, it is far more the 
quality of its work. 

“We have a highly competent 
team of   project managers and 
biostatisticians whose exper-
tise and technical knowledge 
has helped to build ICTA’s 
positive reputation over the 
years,” insists Dr. Hantzperg. 
“Their contribution cannot be 
underestimated and represents 
the company’s most valuable 
strength.”

back into the company. This 
approach has stood us in good 
stead for 30 years and gives 
our customers confidence for 
the future.” 

ICTA’s most valuable asset is 
its team of experienced scien-
tists and Key Opinion Leaders.
However it is not just the assu-
rance that ICTA will be around 
to see the clinical trial phase of 
new drug discovery through to 
the end that keeps its clients 

ICTA in 1983 and owns an 80% 
share in the company. 

“We are fully self-financed and 
have always reinvested a sub-
stantial portion of our profits 

 We are fully self-financed and 
have always reinvested a substan-

tial portion of our profits back 
into the company.

“There is nothing worse than 
a clinical trial that has to be 
abandoned because the com-
pany doing the research has 
gone bust,” says President Dr. 
Michel Hantzperg who set up 

The process of new drug discovery is a laborious one that gene-

rally requires many years of clinical trials before a new therapy 

or treatment can be brought to market. Given the enormous up-

front investment costs drug development entails, it is important 

that the clinical phase is carried out as efficiently as possible. 

With its strong financial footing and many years of experience 

in this arena, ICTA International Clinical Trials Association can at 

the very least offer its clients peace of mind in this regard. 

Clinical drug 
trials

www.icta.fr

www.icta.fr
International Clinical Trials Association
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ICTA celebrates its 30th an-
niversary this year and can 

look back on three decades of 
continuous growth that have 
seen its activities expand on a 
worldwide stage. 

It is one of only a handful of 
clinical research organizations 
with experience in both traditi-
onally structured national and 
international Phase I/II/III stu-
dies and modern clinical trials 
using Bayesian, frequentist 
adaptive and seamless study 
designs. ICTA carries out clini-
cal studies on behalf of a range 
of international clients.

As a result, its services are in 
great demand. Another feature 
of ICTA’s service is that none of 

its research work is passed on 
to contract companies. 

“All clinical research is carried 
out by ICTA in France and Eu-
rope,” says Dr. Hantzperg. “We 
do not outsource any services 
to sub-contractors in China, for 
example. The stamina of our 
full-service allows us to main-
tain consistency throughout 
the different steps of the clini-
cal trial.

With its long track record of 
success, ICTA enjoys a privi-
leged relationship with many 
of the big players in the phar-
maceutical sector. 
The company has also been 
looked on favorably by biotech 
companies from the beginning. 

“Biotech studies are known for 
their tendency not to run exact-
ly as planned,” adds Dr. Hantz-
perg. “Here it is important the 
client has confidence in our 
ability to deal with unexpected 
hiccups in the process.”
Through its full service ap-
proach, ICTA covers the com-
plete management of a clinical 
or epidemiological study or a 
development plan. 

It encompasses everything 
from R&D consultancy inclu-
ding a thorough risk analysis to 
choose the most appropriate 
methodology and define realis-
tic specifications, to the ma-
nagement of regulatory affairs, 
the monitoring of sites, biomet-
rics and medical writing.  

Biotech studies are known 
for their tendency not to 
run exactly as planned. Dr. Michel Hantzperg President

www.icta.fr
International Clinical Trials Association
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The clinical trial process to 
bring new drugs to market 

generally takes several years.
For the past six or seven years, 
biotech companies have been 
driving growth in Phase I and 
Phase II clinical studies. This 
business area has spawned a 
range of new molecules and a 
number of innovative new me-
thods. This area is responsible 
for generating three quarters 
of ICTA’s annual turnover of 15 
million EUR.

Headquartered in France, ICTA  
has operations in Germany 
and a well-rounded operational 

team spread across Europe. 
“We also work actively with 
clients in the USA and Canada, 
where many European phar-
maceutical companies have 
their headquarters” says Dr. 
Hantzperg.  Whether we deal 
with US- or European-based 
biotech companies, our main 
focus is to provide our clients 
with long-term quality services 
and ensure ICTA’s continuity in 
the future.

We also work actively with 
clients in the USA and Canada, 

where many European pharmaceu-
tical companies have their 

headquarters.

www.icta.fr
International Clinical Trials Association
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Life without television or radio is absolutely unthinkable in today’s world. Whether for education or entertainment, whe-

ther the center of attention or white noise in the background, radio and TV are popular across all social and economic 

demographics and all age groups. One provider in this massive sector is STN d.o.o. Based near the Slovenian capital 

of Ljubljana, STN serves customers around the world with satellite transmission for their radio and television needs. 

Bringing radio and TV to life
STN d.o.o.

Kidriceva 22A
1233 Dob pri Domzalah
Slovenia

Phone: + 386 1 527 2440
Fax: + 386 1 527 2454

info@stn.eu
www.stn.eu

www.stn.eu
STN d.o.o.

We work
hard and react 
quickly – even 
overnight if 
necessary.
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STN, short for Satellite 
Telecommunications Networks, 
offers much more than just 
satellite and fiber services. It 
is an outsourcer for TV chan-
nels, radio broadcasters and 
content producers, providing 
the means for all or part of 
their play-out and transmission 
requirements. “We have the 
latest technology and capacity 
to spare to deal with increasing 
demand,” says CEO Andrej 
Lovšin. “From power supply to 

cilities are state of the art, and 
our service meets the exact 
needs of every customer.”

85% of STN’s customers are 
acquired with personal contact. 
“We have a representative in 
the Middle East and a partner 
in North America,” Mr.Lovšin 
describes the structure. “For 
Europe, we have our own 
support network.” Mr. Lovšin 
founded STN with his two sons 
in 2004. He started with a 

the end of transmission chains, 
we offer reliable, uninterrupted 
services.”  STN counts 450 te-
levision stations and 300 radio 
stations, and provides services 
for its worldwide clients with 
coverage on a global scale. 
STN also promotes its own 
space on 4 prime DTH satelli-
tes covering Middle East, North 
America, Africa and Europe. 
“China has recently become 
a new client for us with Astra 
Satellite,” Mr. Lovšin highlights 

and we are anticipating growth 
in this area.

STN knows that the customer 
is priorty and bears this in 
mind in all its undertakings. All 
customers, no matter how big 
or small, are treated equally 
and are equally important to 

the company. It is this attitude 
that gives STN its strength. “I 
respect any competition, but I 
know that we are strong,” the 
CEO says. “We work hard and 
react quickly– even overnight if 
necessary. We offer top quality 
as our customers’ satisfaction 
is our highest priority. Our fa-

I respect any competition, but 
I know that we are strong.

www.stn.eu
STN d.o.o.
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small television station that 
was quite popular in Slove-

nia, and he began to transmit it 
by satellite to the many Slove-
nians living abroad. Other te-
levision stations followed, and 
after a year, they were sold, the 
company switched to a DTH 
(direct to home) platform, and 
STN as it stands today was 
created. The CEO now mana-
ges the company with his two 
sons and their wives. Since 
being founded, it has had to 
change locations twice due to 
its speedy growth.

STN is set to celebrate its tenth 
anniversary in June. The three-
day festivity will feature all the 
major satellite companies from 

the USA, China, the EU and the 
Middle East. “It hasn’t always 
been an easy road,” Mr.Lovšin 
admits. “But we persevered 
and continued developing to 
be where we are today. We are 
ready to celebrate that.” Turno-
ver of 20 million EUR is expec-
ted for this year. To combat 
any shortage of qualified per-
sonnel, STN has an agreement 
with the University of Ljubljana. 
Between 10 and 15 students 
who are working on their diplo-
ma theses work with the com-
pany. “We give them a topic 
and advise them in their work,” 
Mr. Lovšin explains. “And we 
try to train them as our future 
employees.” Mr. Lovšin is not 
driven by money to keep STN 

at the top of its game. “What 
is most important to me is the 
great success of the company, 
satisfied customers and satis-
fied staff,” he says. “We have 
a fantastic team with 41 tech-
nicians alone. It’s such a ple-
asure for me to come to work 
every morning. “It’s practically 
a hobby.” 

STN intends to continue mo-
ving in its current direction. 
Although new groups and 
industries are slowly seeking 
out STN and its services, there 
is one sector that the compa-
ny has decided to avoid: the 
Internet business.  “We can 
certainly find new products 
and continue developing in 

the areas we cover now,” Mr. 
Lovšin reports.

Already in 2014 the second 
building phase on the current 
facility has been completed 
with additional 5,6 meter anten-
na and also included the instal-
lation of an enhanced perfor-
mance KA band dish   
for a project in sub-Saharan Af-
rica. “Large antennas and sup-
porting equipment centers take 
up a lot of space,” the CEO 
confirms. In the fall last year,  
STN purchased an additional 
10,000 m2 of land for the third 
phase. With many new projects 
on the horizon, STN is sure to 
maintain its current position 
and even carry on growth.

Andrej Lovšin CEO

www.stn.eu
STN d.o.o.
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