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Advertisement www.houtbouwelementen.nl
Houtbouw ‘t Zand

Founded in the early 1980s 
by the father-in-law of the 
current general director Rob 
Dekker, Houtbouw ’t Zand has 
experienced constant growth 
over the past 30 years. 

Even more, it has established 
a vanguard position as a spe-
cialist for prefab-ricated timber 
elements. “We began as a con-
tracting company and focused 
on houses with a timber con-

struction,” says Mr. Dekker. 
“In those years, we imported 
prefab elements from Denmark 
before embarking on our own 
production. 

Today, about 70 to 80% of all 
elements are roof construc-
tions for individual houses, but 
likewise, Houtbouw ’t Zand 
produces series for housing 
products. “Relatively new is 
our focus on entire top floors 

with  a timber construction,” 
points out Mr. Dekker. In 2001, 
the company started its own 
production with six to seven 
people, working on 1,000 m2. 

From 2004 on, it has conti-
nuously built new production 
facilities and a new office 
complex, so today, the entire 
production area is located at 
four production sites, covering 
an area of almost 6,000 m2.  

Wood is one of the most sustainable and environmentally 

friendly building materials the construction industry has to offer. 

Besides that, it has been applied in house construction for many 

centuries. No doubt, the USA, Canada and Scandinavia have 

been leading the way in wood construction. In the Netherlands, 

one name stands out when it comes to prefabricated construc-

tion in wood: Houtbouw ’t Zand is the producer and supplier 

of prefabricated timber elements for the construction industry, 

providing customized solutions that fit perfectly.

Everything fits 
perfectly

Houtbouw ’t Zand

Prins Clausweg 9
1756 BJ ’t Zand
The Netherlands

Phone: +31 224 590079
Fax: +31 224 224090
info@houtbouwelementen.nl

Relatively
new is our 

focus on entire 
top floors with  
a timber const-

ruction
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wards timber construction in 
the near future. “We are proud 
of the sustainable character 
of our work and our products. 
Our wood derives from forests 
in Russia, Scandinavia and 
Germany, all of which are ma-
naged sustainably,” says Mr. 
Dekker. “However, expertise 
in timber production is decre-
asing, and you will soon only 
find older staff members. 

A customer looking for tim-
ber elements often turns to 
us because we are still one of 
the few companies that have 
the necessary know-how and 
expertise.”

Houtbouw ’t Zand has at 
its dispos-al four vans and 

assembly teams to take on the 
final installation of its timber 
elements. “We can fall back on 
our own constructor and aim 
to participate in the planning 
process of our customers at 
an early stage because we 
can simplify the entire buil-
ding process,” points out Mr. 
Dekker. “We love cooperations 
with other parties involved in a 
proj-ect in order to speed up 
waiting times or reduce over-
production to a minimum for 
the benefit of the project.” 

Houtbouw ’t Zand has just 
entered a cooperation with 
a partner who is active as a 
construction material supplier 
throughout the Netherlands. 
Like an agent, he markets the 
company’s prefab construc-
tions. “He can supply contrac-
tors with entire sets of material 
to build a complete house as 
well as with extra services,” 
says Mr. Dekker. The company 
predicts a growing trend to-

We are proud
of the sustain-
able character 

of our work and 
our products.

www.houtbouwelementen.nl
Houtbouw ‘t Zand
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PartyLite SARL

“Our parties are a central 
aspect for the sales and buying 
process alike,” say Ms. Mon-
nier. “Our party guests enjoy 
themselves, they get in touch 
with party participants and talk 
about many different topics, 
and they can even make new 
contacts. 

These are important arguments 
in times like ours where we all 

tend to retreat into our homes. 
Of course, this is a result of the 
increasing use of digital tech-
nologies. This trend is called 
the ‘cocooning effect.’ In the 
long run, it might even lead to 
social isolation of the individu-
al. Also, our candles are not 
standard candles. 
They have different functiona-
lities. At the Party you can try 
them out and experience them. 

Our consultants offer compe-
tent advice. The whole event is 
free of stress and hectic, and 
there are no crowds of people. 
You have all the time you need 
to try out different products 
and to make your buying deci-
sion in a relaxed atmosphere.” 

The product program of Par-
tyLite focuses on perfumed 
candles and accessories. 

You think a candle is just a light made of wax? You are absolutely 

wrong.  In France, PartyLite SARL, based in Éragny-sur-Oise, has been  

proving for many years now that a candle is much more than just 

that. The company offers a unique portfolio of perfumed candles 

with many variations. All the scents have been created by pro-

fessional perfumers. “With our direct marketing Party concept, 

we offer our customers much more than just the purchase of a 

candle,” confirms Sales and Marketing Director Céline Monnier. 

“In addition to that, we offer them fun, communication and new 

contacts.”

We light up 
your home PartyLite SARL

ZAC des Bellevues
Allée Rosa Luxemburg
Bâtiment Arizona
95610 Éragny-sur-Oise
France

Phone: +33 1 34206410
Fax: +33 1 34206484
info@partylite.fr

Our parties are a central 
aspect for the sales and
buying process alike.
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ties of our team.”

The summer catalogue is out 
now. At the end of August, you 
can be curious about the new 
creations for the coming au-
tumn and holiday seasons. 
For sure, the company’s “no-
ses” will create atmospheric 
scents.

times, PartyLite recently ope-
ned up its own online shop. 
However, it is not meant to be 
competition for the company’s 
consultants. “Via the new 
shop, our customers can ea-
sily reach the website of their 
consultants and buy what they 
need with-out waiting for the 
next Party,” says Ms. Monnier. 
“This way, the new online shop 
even supports the sales activi-

the Czech Republic and others. 
The whole production is carried 
out at the home base in the 
USA. The French subsidiary 
opened its doors in 1999. With 
a staff of 30 and around 8,000 
consultants, who are active 
nationwide, PartyLite France 
achieves an annual turnover of 
around 50 Million EUR.
Ms. Monnier looks to the future 
with confidence. “Today, the 
consumers lay great emphasis 
on atmosphere, mood, careful 
decoration and interior details,” 
she says. “Here, our products 
fully meet the trend. Our can-
dles are suitable for all types of 
apartments or houses. Further 
more, I see much growth po-
tential for our sales concept, 
direct sales via Parties. We 
draw on a nationwide network 
of 8,000 consultants. There is 
still so much market potential 
we have not even started to 
exploit. We receive very po-
sitive feedback from both our 
customers and our consul-
tants, and this proves that we 
are on the right track with our 
concept.
Recognizing the signs of the 

Here, the company offers a 
huge portfolio. One of the 

best sellers is the series Les 
Fruits defendu. A current inno-
vation is GloLite – the world’s 
brightest candle. 

All the candles are of top qua-
lity and do not drip. The scents 
have been created by perfu-
mers, the so-called ‘noses.’ 
The price range spans from 9 
to 150 EUR. The history of Par-
tyLite dates back to the early 
1900s when Mabel Baker from 
Cape Cod in the USA started 
to manufacture candles in her 
own kitchen and started sel-
ling them. Her small enterprise 
grew continuously. 

In 1973, PartyLite was foun-
ded, based on a completely 
new sales concept – direct 
sales to the consumer. In 1990, 
the company was taken on by 
Blyth INC, and the concept 
was internationalized. 
Today, the group runs subsidi-
aries worldwide. In Europe, the 
company is active in France, 
Germany, Austria, Switzerland, 
Italy, Norway, Slovenia, Poland, 

Today, the
consumers lay 
great emphasis 
on atmosphere, 
mood, careful 
decoration and 
interior details

www.partylite.fr
PartyLite SARL
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Partner Logostics Bergen op Zoom B.V.

Huge shelves providing 
enough capacity for 170,000 
pallets await the customer at 
Partner Logistics’s state-of-
the-art warehouse facilities in 
Bergen op Zoom. Here, frozen 
food and other items are stored 
for a limited period of time be-
fore they are sent to their final 
destination. “We operate six 
automated warehouses in the 
Netherlands, Belgium and the 
UK, all boasting the latest stan-

dards in warehousing,” says 
Commercial Director Eelco 
Schnabel, who has been wor-
king for Partner Logistics since 
2012. “Logistics is a dynamic 
cosmos, and, literally, it never 
stands still. We are active in the 
food sector, providing added 
value by supplying efficient 
storage area for our customers’ 
products.” Partner Logistics’s 
first fully automated warehouse 
was opened in 2002 as the 

result of a tender initiated by 
an US-based business that 
supplied potato products to 
McDonald’s, KFC and others. 
“Lamb Weston was looking 
for central stor-age facilities. 
We won its tender and started 
building our first warehouse 
with space for 65,000 pallets 
in Bergen op Zoom, in close 
vicinity to Lamb Weston’s pro-
duction plant.” Soon, another 
automated warehouse for 

Logistics performance is defined by quality and efficiency. Since 

its foundation in 1998, Partner Logistics Bergen op Zoom B.V. 

has been living up to its name and has become the partner of 

choice for logistics-related activities. For a growing number of 

companies in the food industry, the company provides efficiency 

and quality in warehousing. In fact, Partner Logistics has tur-

ned into a unique solution provider when it comes to operating 

highly automated warehouse facilities developed by in-house 

specialists.

Entirely
     automated

Logistics is a
dynamic cosmos, 
and, literally, it 

never stands still

Partner Logistics 
Bergen op Zoom 
B.V.

Blankenweg 2
4612 RC Bergen op Zoom
The Netherlands

Phone: +31 164  271123
Fax: +31 164  271124
info@partnerlogistics.eu
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“We are the long-term partner 
of our customers, aiming to im-
prove quality and efficiency of 
their supply chains at any time. 

This is why we constantly 
strive to improve and optimize 
our sites,” says Mr. Schnabel. 
“In the future, the demand for 
automated warehousing solu-
tions will grow, and we will be 
there to assist.”

On-site development is a conti-
nuous improvement process 
and includes the implementa-
tion of new customer require-
ments. When customers want 
their own warehouse for frozen 
goods, we can offer support 
from the beginning up to the 
end.” 

Partner Logistics deploys a to-
tal logistics concept with quali-
ty and efficiency as key words. 
“Quality and efficiency in our 
huge automated warehouses 
are considerably higher than at 
the sites of our competitors,” 
adds Mr. Schnabel. “Standar-
dized proce- 
dures, central management, 
the handling of large volumes 
– these are the advantages of 
our facilities.” 

The main focus of Partner 
Logistics is still on warehouse 
activities, but due to coopera-
tions with partners, the logis-
tics expert is able to offer the 
distribution of goods, making 
it a one-stop service provider. 

Oerlemans opened its doors 
in Waalwijk, and in 2009 a 

third site for Refresco went into 
operation, which was built next 
to the customer’s factory plant. 
“Expansion in Belgium and in 
the UK were high on our agen-
da, and we erected warehou-
ses for specific cus-tomers,” 
says Mr. Schnabel. “How-ever, 
we have become a multi-cus-
tomer warehouse provider, and 
at our Bergen site, we store 
goods for a number of different 
customers.” The key focus is 
on the food sector, and here in 
particular on frozen stor-age. 

Partner Logistics is looking for 
expansion in this segment be-
cause it has the know-how, the 
expertise and the appropriate 
networks. “All our warehouse 
sites are developed and subse-
quently built and man-aged by 
our own people,” stresses Mr. 
Schnabel. “We can fall back on 
concept developers, software 
engineers as well as trained 
staff for construction, mainte-
nance and technical support. 

www.partnerlogistics.eu
Partner Logostics Bergen op Zoom B.V.
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De Mattheis Agroalimentare S.p.A.

hance our international market 
position with such innovative 
products.” 

Even now, De Matteis Agroali-
mentare achieves around 85% 
of its total turnover through 
export activities. Around 40% 
of these fall to Europe, with 
Germany and the UK being key 
accounts. 

guarantee a min-imum price. 
This guarantee is very impor-
tant for the farmers. The grain 
is of sophisticated quality, but 
it is difficult to cultivate. For us, 
this project is trendsetting, and 
we invested a lot in it. 

We aim to become the re-
ference company for pasta 
‘100% made in Italy’ and to en-

“We introduced Grano Ar-
mando last year,” says Mana-
ging Director Marco De Matt-
eis, who represents the second 
family generation. 

“It is a very innovative product. 
The grain comes from a group 
of 700 farmers with whom we 
have an exclusive agreement. 
In turn, we support them and 

Italian cuisine is famous worldwide and even more Italian pasta. 

De Matteis Agroalimentare S.p.A., based in Flumeri, Italy, is one 

of the Italian companies representing the foundation of this ex-

cellent reputation of pasta from Italy. The private label producer, 

who focuses on the premium market sector, now scores with its 

new brand Grano Armando. All products sold under this brand are 

100% ‘made in Italy’ and come from only the best grain.

Pasta 100% 
‘made in Italy’ De Matteis Agroa-

limentare S.p.A.

A.S.I Valle Ufita
83040 Flumeri
Italy
Phone: +39 0825 4212
Fax: +39 0825 421238
info@pastabaronia.it
www.pastabaronia.it
www.granoarmando.it

The grain
comes from
a group of

700 farmers
with whom we

have an exclusive
agreement

www.granoarmando.it
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Besides supermarkets and 
trade chains, retailers and 
catering enterprises rely on 
the quality guaranteed by the 
name De Matteis Agroalimen-
tare. 

“I am positive that we will be 
able to convince even more 
customers with our ‘100% 
made in Italy’ concept in the 
coming years,” concludes Mr. 
De Matteis.
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An additional 20% come 
from the US market.

In addition to its classic pro-
duct line the portfolio of the 
pasta expert encompasses a 
very wide range of products 
(with more than 130 different 
pasta shapes), all made fol-
lowing the strictest production 
standards. General food ser-
vices complement the offer of 
the private label producer.

www.internationaltradenews.com

De Mattheis Agroalimentare S.p.A.

I am positive
that we will be 

able to convince 
even more cus-
tomers with our 
‘100% made in 

Italy’ concept in 
the coming years

www.pastabaronia.it www.granoarmando.it
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